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This is a socliety where corporate powers can produce
unsafe and shoddy products, pollution and waste, unemployment
"and poverty, a sense'of personal powerlessness, alienation from
work, cultural genocide and social disintegration. Our soéiety
is without a publicly motivated industrial éolicy. Instead, ke§
economic decisions are made by a few selfish individual corporate
organizations, including multi—nationai corporations and those to

whom institutional authority is given in trust by Canadians.

There is a growing awareness of the increasing control
of the Canadian economy by 1argechrporate organizations - foreign
and domestic, public and private. The result has been an exten~-
sive debate about a none too healthy economy and inadequate govern-

ment action.

Citizen campaigns in Canada have started protesting and
trying to change the control of Canadian society by powerful cor-
porate insterests by‘covering a range of problem areas that cor-
porate power has inséituted - pollution, high prices and price fix-

ing, income inequalities and poor working conditions.

The experiences of campaigns described here are largely
consumer struggles against large private concerns and the accompany-
ing collusion of governments and bureaucracies. Some labour, farm,
“church, resoufce centre, and political party campaign experiences,

in alliance with consumer groups, are also presented.




The accounts are brief and without much description

of the internal decision making and personalities involved in cam-

paigns.

Campaigns are loosely categorized, with inprodugtory re-

marks accompanying each major issue thé§-raise, in the following

order:

Corporate Elite Decision Making: Corporate Special Privileges
and Influence in Local and National Affairs

L

the Downtown Action Project's urban service to
protect Toronto neighbourhoods from developers
and property speculators.

the National Indian Brotherhood's fight for aboriginal
rights against the Department of Indian Affalrs and
Northern Development.

the New Democratic Party's investigations of Canada's
corporate welfare bums. o

Corporate Production Rip-Off; Corporate Abuse of the Marketplace

3

©

the Automobile Protection Association's Firenza car
owners' campalign against General Motors in Canada's
product quality.

Action Bell Canada's activities against the unaccounta-
ble nature of Canada's largest utility company, Bell
Canada.

Corporate Labour Alienation; Corporate Manipulation of Workers

]

o

the Confederation of National Trade Unions' struggle
against corporate exploitation and state power in
Quebec.

the National Farmers Union's boycott campaign against
Kraft for collective bargaining rights for farmers.



Corporate Resource Exploitation;‘Corporate Misuse of the
Environment

. The Grand Council of the Crees of Quebec and the
Northern Inuit Association of Quebec's struggle
against the James Bay Development Corporation to -
protect their land in the James Bay area.

. the Canadian Arctic Resources Committee's fight
to protect the Mackenzie Delta area from random
pipeline development by o©il companies.

Corporate Band-Aid Social Development; Corporate Perpetuation
of Poverty and Powerlessness

. the Citizens Concerned About Social Policy's actions
to change the United Way Fund in Toronto.

. Memo From Turner's work on examining corporate giving
and alternate funding sources for citizen groups.

Corporate Foreign Domination; Corporate Imperialism in Canada

. the Committee for an Independent Canada's activities
promoting Canadian capitalism and culture.

. the Waffle Party's public education efforts for an
independent socialist Canada.

Corporate Immorality; Corporate Support of World Injustices

. the Development Education Centre's educational activities
on corporations' role in underdevelopment in the Third
World and Canada.

. Project Brazil's exposé of Brascan, one of the multi-
national corporations with registered headquarters in
Canada.

. the Southern Africa Information Group's Boycott Angola
coffee campaign.

. the Inter-Church Task Force on Dialogue with Corporations'
efforts to discuss with the Falconbridge Company its un-
just practices.



Conponate ELite Decision Making

N The conrporate issue of the mosi genenal nature Zhat
\haA attracted the atlention of citizen campaigns 44 the special
Legal, Ztax, granit and othen privileges given to corporate organi-
zationéo . e : '

The extent to which corporate decision makens control
oun economy, environment, workplaces and communities Ais no
Longen accepted quietly by all Canadians., Many Canadians have
been affected by the arbitnany actions of Large urban developenrns,
exthactive companies in the Noath and corporate farming compandies.
Recent contrnived enengy and food shortages have greatly in-
cheased Canadian awareness 0§ corporate elitism both in Canada
and abroad. The effects of Watergate, and selling out of Canada's
enengy nesources and world wide inglation and hunger have increased
awareness of corporations' talent {orn manipulaition,

Much o4 Zhe activity againsi corporate abuse of powen
has been Localized, forn instance, citizen sthuggles againsit Lead
pollution, Loan éhanhé expressways, plant Layoffs and shutdowns .

" While thenre have been 5ew campaigns at the hegional Lével, thenre
has been an awareness for instance, of the Irving and McCain gam-
ilies exploitaiion of New Bnuan&ch the sthanglehold various out-
side conporations Like CPR and Saﬁewag have had on the Prainde
economy, and on the problems resuliing from Newfoundland's give away
proghamme to a few chooked entenpreneurs., National concenns abou
corporate special privileges in Canadian society have Lincluded
awareness of the drug industry's rip-o4§ practices and Lhe price
collusion among the sugan indusiny.

The §ight against majon coprorate influence on the
Canadian economy As pnebeniad hene through the effornts of three
vastly different campaigns conducted hrespeciively by a resouirce
centre, a national voluntary self help group and a political party.

Urban Service Against Property Profiteers.- the Downtown Action
Project

The Downtown Action Project (D.A.) of Toronto is a
community information counselling service manned by a small staff
in response to public concern about corporate abuses in the hous-

ing market and corporate influences on land development patterns.




\ against blockbusting, slum landlords and ill conceived government
\

] -

Founded in 1971 arouﬁd community groups' struggles
renewal schemes in Qards‘G and 7, the Downtown Action Project has
since offered a means of searching for information on which develop-
ers are assembling land, which developers are active in which neigh-
bourhoods and what their corporate links are. The Project undertoék
action research and counselling oh housing centred issues without

charge, particularly for groups without sufficient time, money and

skills to do the work themselves. Their funding to service over
one hundred groups and individuals' requests for property owner-
ship information has come in the past from OFY, LIP, Secretary of

State and the United Way.

The Downtown Actlion Project has provided information, for
instance on a variety of land ownership problems, that iﬁélude 7
North Jarvis and Kensington landlord-tenant relationé, subdivision
plans in York Borough, the Metro Centre and Yonge Street redevelop-
ments, Sussex-Ulster area housing plans, and the proposed Pickering
area expansion. The Project has maintained files on relevant zon-
ing and planning decisions, on interlocking land company director-
ships, slum landlords and on the activities of major development
corporations both Canadian and foreign owned. The staff has been
éccessible, helped prepare cqmmunity information kits and trained
groups to do corporate title searches and housing investigations
themselves. Clientele has included a variety of community groups

and individuals as well as the City of Toronto.



‘Their project has been a service for neighbourhood
protection against property speculators. It ﬁas helped neighbour-
hood awareness of the realities of corporate land ownership and
development in Toronto. Their information at times has pointéd

to the farcical statements contained in government plans and helped

identify "trouble spots" in the city.

The Project has demonstrated that there can be citizen
expertise in urban planning and development. Data on property
ownership can be used as a weapon in public forums, the courts and
in municipal council chambers for changing urban projects and for
acting on corporate abuses and privileges in urkan land, housing

and community facility development.

The Downtown Action Project has pr@vided a planning
advocacy service with a difference - one that has looked at the
urban property industry as it actually has operated in the private’
and public sectors and as it has effected urbanization. While
Downtown Action's impact on radically changing urban development
has been limited, its examinations have helped resolve tenant and
neighbourhood problems and helped reshape iarge urban projects in
the Toronto area. Its future is dependent on solving its financial
needs.

The National Indian Brotherhood's Fight with the Department of
Indian Affairs and Northern Development to Organize for Aboriginal

Rights. T

The National Indian Brotherhood (NIB), since its found-

ing in 1968-69, has had to struggle continuously with the Depart-



ment of Indian Affairs and Northern Development (DIAND). Their
fight against the special privileges granted DIAND under the Indian
Act has been for the right to administer. their own affairs, to have

their rights upheld and their living conditions improved.

DIAND viewed its funding of the NIB on a relatively
small per capita.grant basis as a step to having an advisory group
facilitatiﬁgvtheir administration's goal of improving native liv-
ing conditions. This was to be achievea through integration of
native peoples into Canadian society. 1Indeed, DIAND's 1969 White

Paper policy propésals were made to end the special status of

registered Indians, hoping for the wiliing acquisence of the NIB.

The NIB, however, knowing full well that DIAND had for
years prevented Indians from ofganizing to discuss their rights
and problems, rejected the DIAND view in its 1970 Red Paper, adopted
from the "Citizen Plus" report of the Indian Chiefs of Alberta.
They called for real negotiations between registered Indians and

the Government of Canada on treaty and aboriginal rights.

The NIB organization composed of representatives from
provincial affiliates speaking for 300,000 registered Indians in
Canada, embarked on an organizational, research and legal action
campaign to reverse Government poiicy on Indian heriditary and land
rights. By pressuring the Government, winning support for their
case for native rights, initiating court action, threatening major

economic development projects, and presenting evidence for their




claims, the NIB provincial and local affiliates have won some

important concessions in the last three years.

The NIB was able to have DIAND in 1970-71 abandon its
1969 White Paper and make DIAND give Indién groups funds to re-
search their claims under treaty rights. In the 1972-74 period,
the NIB organization was able to get DIAND to begin discussions on
aboriginal claims in such areas as northern‘British Columbia, the
Yukon, and the North West Territories. ' The NIB has also been able
to win the right to discuss their affairs with the Cabinet instead

of DIAND officials alone.

The NIB is still pressuring for, in additioﬁ, to just
settlements, for Indian control of funds within DIAND and for an
independent body, not DIAND's Indian Land Claim Commission, to
study and act on treaty and aboriginal rights and land claims.

The NIB has not recognized as DIAND would like it to, the James

Bay settlement as setting a precedent. They instead, have called
into question DIAND's right t@iédminister tﬂeir affairs when such
corporate control has meant developing native resources to compéte
on white man's groundrules and promoting big business projects in
northern areas occupied by native peoples. They also plan to host
an international conference on aboriginal rights to draw world

attention to Canada‘'s treatment of her indigenous people,.

While being criticized for going too slow by militant
young Indians demonstrating against DIAND's parternalistic treat-

ment and corporate resource exploitation, the NIB success in re-




versing Government policy on aboriginal rights is an important
recognition of citizen action and a key leverage point in re-
structuring corporate Canada. Their future struggle to win the
means for just settlements of aboriginal and otﬁer Indian rights
will be watched with interest by all campaign efforts.

The New Democratic Party's Election Campaigning Against Corporate
Welfare Bums

The New Democratic Party (NDP) has in the course of the
last two federal election campaigns raised the issue of government
policies that give special tax and grant privileges to private

corporations.,

LY

The Party Council, given initial favourable media re-
action and public attention to the issue in mid-1972, made the
private corporate sector's welfare rip-off the theme of their
1972 election campaign. The prime target was the special ta#
privileges, including deferred taxation benefits, depletion allow-
ances and write-offs, that large corporations recei&ed as a result
of government policy while at the same time these corporations
were making large profits and receiving public subsidies. The
strategy was to have the NDP Research Office prepare ammunition on
specific private corporations being "welfare bums" and to have the
NDP leader, David Lewis, raise the theme of corporate rip~off in

election speeches and publications.
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The NDP gave examples of government favouritism to
\?owerful private corporations through new industrial and commerical
government grant programs, regional economic expansion development
policies and land and resource development policies. In his plat-

form appearances, David Lewis pointed out that public give-away
progréms to @rivate corporations rarely resulted in the creation

of a large number of jobs or in improvemeﬁts in environmental pro-
tection being undertaken by industry. Lewis's answer was that
private enterprise would have to pay tﬂeir fair share of taxes

and the unhealthy alliance between government and business that
granted private corporations immense power over the Canadian economy

would have to end.

[y

The 1974 NDP election campaign concentrated more on a
program to combat inflation but made capital of corporate proflteer-
ing and private corporate tax cut proposals as an indication that
private corporate rip~off of the Canadian economy was still in

effect.

The NDP electoral campaigns did not drastically increase
the party's support,vparticularly among the poor. Their program
to control private corporate profits was not clearly spelled out
and the support for powerful international labour unions hurt their
" cause. The 1974 Turner Budget indicated that the NDP had had little
effect in.changing government policies on corporate taxation and

subsidies.
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The NDP campaign did, however, draw public attention
,to‘corporate power and gouging. Whether the NDP will continue its
attack on corporations is dependent on its drive to become more
of a grass roots party and to be more supportive of consumer cam-
paigns against corporate power. Future campaigns will probably
want to monitor the debate and influence the_actions of political
‘parties on the question of restricting industrial tax and grant

privileges in the public interest.

Conporate Production Rip-0§4

Canadians are disdcoverning that for years they have
been without basic marketplace protection or action proghams.
Most Canadians were complicent about Zheir access to consumen
goods and sehvices until the effecits of inflation and in particu-
Lar, food and housing prices, hit them. The awakening to Zhe
fact that the conporate organizations are not all that efficient
on phice, safety and quality conscious, £4 bound to have an
effect on buying and selling in the marketplace.

The debate about corporate production has revealed
that cornporate organdzations produce goods or services 4in orden
to gain on make profit and in all cases, to survive. Any short
cuts to personal service oh money-saving devices for production
are used, Advertising, marketing and propoganda efforts are
used to increase consumen demand and capiivity. Gullibilily
and imposed choices are the onder of the marketplace.

These practices are npt simply the nesults of (Ly-by-night
antists and heavy handed buieaucratic controls. Many Large "nes-
pectable" business and governmenit organizations have been exposed
ad vietimizding consumens.

The discussion of conporate production rip-of§ practices

. has heated up with advocacy campaigns bringing an end fo the
polite questioning of products and services. Basdic marketing and
production tactics of corporate organizations, unsape cars, poorly
administerned unemployment insurance phograms, and the Like, mean
that discussion has centered not only on the efficiency, price

and qualifty of the goods orn services but on corporate organiza-
tions' profit Levels and growth practices. Doctors' fees, egg
marketing practices, and Lelephone servicesd are among those goods
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and services being discussed in feams not only of acceptability of
the end product on senvice but in teams of their control and
utility. The chatllenge to corporate production practices 4in the
Canadian economy will become more intense with the growing scarcity
04 resources and increasing concern for reliablfe goods and services.
Two consumen campaigns ithat challenge our production
system and corporate marketing phractices ahe phesented below.

The Firenza Car Owners' Campaign Against General Motors

The Firenza case has helped illustrate the type of cor-
poréte production rip-off where corporations put unsafe and shoddy
products on the market. The Firenza, General Motors of Canada
Limited's "tough little fun car", was imported from Britain for
some two years befbre being taken off the market in 1973. The
campaign conducted in 1973 by the Asséciation of Dissatisfied
Firenza Owners, with the backup reéources of the Automobile Pro-
tection Association (APA) has beenlone of the few campéignsvagainst

production rip-offs by corporations.

The Automobile Protection Association has been in exis-
tence for six years. It iﬁitially_was‘influenced by the Nader car
safety crusade and has remained affiliated to Nader organizations
in its multi-front attack on consumer car complaints that it has
received. A.P.A. has tried to resolve hundreds of car problems for
consumers and fought court cases for motorists' rights. It has put
pressure on aﬂd been critical of government's performance and auto
companies' attitudes. A.P.A. has utilized corporate jui-jutsu
tactics of unfavourable publicity, picketting and the like to pro-

test publicly the exploitation of motorists., The Montreal based




o

group has survived on membership fees, literature sales, and

short-term government grants.

Examples of APA at work inclﬁaéi— exposing the lack of
sufficient car recall procedures, the fraudulenf'practices of re-
datiné cars; Quebec licence bureau irregularities, the inadequac-
ies of bus safety protection, the credibility of Esso diagnostic
car claims, a driving school racket in Montreal, car insurance
companies' inadequacies, the lack of protection for consumers buy-
ing used cars and exposing the Nissan Automobile Company (Canada)
Limited's failure to correct brake defects on its 1971-72 Datsun

24072 model.

APA entered the fight for proper remedies for Firenza
car owners who were stuck with.a "lemon" from a éafety, quality
and salability viewpoint after a few hundred Firenza owners com-
plained to APA that they were getting no action from GM car dealers
or government consumer prdtection bureaus. In its advertising be-
fore the Firenza was taken off the market in 1973, GM had assured
consumers the Firenza was a "stout performer and had sustained
reliability, rugged durability and all-round GM engineering”.
Firenza car owners uncovered defects that included safety hazards
such as surging and stalling, steering control, braking problems and
parts and operation problems like lights, carburator, points, plugs
and timing, drive shaft, exhaust system, transmission, leaks and

tires. Over and above these complaints were the inconvenience of
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frequent garaéé trips, the possibilities of spontaneous fires and
‘the increased depreciation in the resale value of their car once

it had been taken off the market.

APA in conjunction with Firenza car owners, organized
the Association of Dissatisfied Firenza Owners in March 1973 in
Montreal, Ottawa and Toronto and fought GM through several tactics.,

These included:

~ picketting GM dealers in Quebec City, Montreal, Ottawa-
Hull, Toronto and Vancouver;

= Firenza car demonstration parades to GM's Oshawa head-
guarters, to Queens Park in Toronto, Parliament Hill in
Ottawa, the National Assembly in Quebec City, and to
GM car dealer locations in Vancouver;

- pressuring the Ministry of Transport to do a study of
the Firenza's safety; ' .

- three Montreal court cases for fair compensation for
Firenza car owners (still pending);

- holding simultaneous press conferences in Quebec City,
Montreal, Ottawa, Toronto, Washington, C.D., and England,
to release materials on the Firenza problem;

= pushing for editorial support and writing articles on
the Firenza folly:

- going to England to examine the Firenza production site
of operation;

- attacking Consumer and Corporate Affair's officials for
their inactive role and lack of advocacy, consumer assis-
tance and information through Box 99 in the Firenza issue;

~ and supporting an independent researcher's study on the in-
adequacies of Consumer and Corporate Affairs' auto consumer
protection programme.
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Results have been limited but have been put forward
_because of APA pressure. In 1973, General Motors offered a mere
$250 credit in compénsation to the over 12,000 Firenza owners for
trade-ins on a new GM product. The Ministry of Transport Firénza
Report (1973) decided to clear the car as safe but criticized the
workmanship and design of the car. Consumer and'cérporate Affairs
who had investigated the Firenza case since 1971 has, however, re-
fused to be placed in the role of advocate and counsellor. The
Department of Justice did end up laying charges on the misleading
advertising aspect on Consumer Affairs' advice, but lost their case
in court in November, 1974. GM FEirenza car sales were effected
thodgh General Motors never has admitted selling a defective and

poor performance car.

While the Firenza car owners associations have now be-
come dormant as few people have kept their Firenzas (or working
ones) APA has contiﬁued to fight for fair compensation from GM,

The Firenza campaign's experience where A.P.A. choose the terrain
on which to fight for consumer automobile rights against General
Motors, is an important example of a campaign at sensitizing con-
sumers, governments and industry to the quality production problems

of the automobile industry.
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1'«Actlon Bell Canada's Fight Against the Unaccduntable Rate Hikes

‘of Bell Canada

\ While the fight to get General Motors to stand behind
its product captured the headlines in mid-1973, the activities of
‘a group fighting for better telecommunications regulation in the
fall of 1973'caétured the imagination of those feeling Ma Bell's
telephone monopoly could be better controlled and its performance

improved.

Action Bell Canada (ABC) began its clearinghouse opera-
tion in July 1973, bringing together individuals already involved
in raising issues about Bell Canaaa and others from various
community associations and labour organizations. The clearinghouse
function, carried out through newsletters, counter-advertising
posters, information counselling and a post box contact dtop off
point, has helped involve and alert more people in different areas
to the Bell Canada issue. The clearinghouse was run without grants,
by volunteers and, with the use of some administrative support
help for such things as duplication from sympathetic labour and

social action groups, they were able to survive.

ABC's battle has in¢luding fighting Bell's amended
Application B asking for $51.8 million, the Canadian Transport Com-
mission's (CTC) August 15, 1974 rate price decision, the Government
of Canada's (September 6, 1974) acceptance of that decision, and
the type of automatic rate adjustment formula the CTC proposed to

discuss in 1975.
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ABC's. major concern was the unaccountable naturé of

the public telephone utility that Bell Canada was established to
operate. Bell's lack of comprehensivg public plans to extend its
service to northern and rural areas at low costs and its similar_
lack of plans to make phone services more accessible to low in-
come people wés attacked as an ekample of ineffectiQe government
utility regulation. ABC agreed with others fighting Ma Bell that
there has been no serious inquiry by the CTC regulatory agency into
Bell's cross-subsidization policies and‘inadequate access provided

by the CTC to Bell's financial records.

Action Bell Canada also gquestionned CTC's approval of
Bell's unilateral payphone conversion program that has led to
20 cent pay phones, CTC's accepténce of Bell's discoun;vpolicies
for large corporate customers and CTC's ignoral of Bell's in-
creasing corporate activities in the United States and overseas at
the expense of Canadian telephone subscribers. ABC has won some
public sympathy in its charge that the CTC accepted Bell's basic
position and rate increases without questionning Bell's increased

profits or performance as a telephone utility.

Some groups wanting to nationalize Ma Bell viewed ABC's
corporate accountability campaign as counter-productive to establish-
bing a public telephone system becuase ABC exposed service and regu-
atlion problems without presenting an overall solution. Other groups

like the traditional consumer movement felt ABC's openness to the
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“ use of both traditional pressure and guerilla strategies in pro-
‘Festing against the ineffective regulation of Bell Canada posed a
\khreat to their chances of getting the Canadian governmerit to

change their telecommunication regulation policy.

Action Bell Canada's activities have been watched by
those wanting a mére effective consumer\movement, thbse thinking
about a "nationalize Bell" campaign and those trying‘to understand
the pitfalls of intervening in public utility rate hearings. The
activities of Action Bell Canada may not as yet have caused changes
in Bell Canada or in the regulating of Bell, but ABC has been per-
sistent in exposing the industry bias of telecommunications regu-
~ lation and Bell's profiteering at the expense of its own subscribers

and employees.

Action Bell Canada' future operation as a citizen clear-
ing house will be dependent on other groups' ability to begin
effective campaigns against Bell Canada corporate practices for in-
stance, Bell's credit security deposit practices for the poor, its
exploitative treatment of its workers and its low priority for
developing northern telephone'services. ABC will continue to moni-
tor Bell Canada activities and to seek improvements in telecommunica-

tions.




Conponrate Labourn Alienation

The Longest struggle and most widespread campaigning
dorn corporate change have been oven corporations' misdinrneatment of
theirn employees. The past struggles to organize trade unions, £o
win employee benefits, fairn wages, betten working conditions and
bettern social welfare policies are becoming better known 4in -
Canada. Increasingly, corporations' nregimentation of work and pro-
motion of inflation are Leading to furthen bargaining and strike
actions by such_ employees groups as raillway workers, teachers and
fishenmen.

Wonkens' groups are beginning to moire intensively
question government rules for collective bargaining, rebel agains
hienanchies and curnent work ethics, and chitficize indusitnies’
unilateral contrnol of production., Workers ghoups' are not accept-
ing corponrate control o4 entine hegions and corporate exploditation
0f the Canadian marketplace and are developing militant political
action and alliances with consumer groups fo press for Labounr's
Sharning in management decisdions effecting thelih working Lives.

New intenest in workerns' panticipation in the Canadian
economy has Lead o a few new ventunres Like the Temiscaming worken-
aun pulp and paper mill and more militant independent Canadian
union Locals., Commititment to workerns control and participatonry
socialism have also been the motfivating forces behind the ftwo
campaigns, one by a trade union centre §ighting the directions
0f rhegional conrporate capitfalisit activity and one by a group of
self employed family farmens struggling to have a hole in corporate
food distnibution decisions, that are described henre.

The Confederation of National Trade Unions' Struggle Against
Corporate Exploitation and State Power in Quebec.

The Confederation of National Trade Unions (CNTU) re—r
cognized it did not control its own affairs as a federation of over
185,000 workers in Quebec under the capitalist systen and‘that
labour was no longer in the avant garde of the social movement.
Its efforts to date to transform its membership into effective

political bargainers and strong consumer activists has been one




of the most significant campaigns against public and private cor-

porate exploitation of labour.

'The CNTU regional and local membership acceptance of
a workers socialist democracy arose out of a past history of bitter
1abou; struggles during the Duplessis' post World War II years and
a background of growing economic crisis of inflation and unemploy-
ment in Quebec in the sixties. Its democratic transformation from
a Catholic labour association to a socialist syndicate occurred
with its congresses' acceptance of two manifestos,‘one in 1968, the

E.'Second Front" and one in 1972 "Let Us Rely Only On Our Own Means".

The CNTU forces accepted the need for more militant
labour negotiations and support for consumer cémpaigns if the type
of government-business alliance in Quebec waé to be changed and
power restored in the hands of Quebec workers. The second manifesto
had documented for instance, four concrete examples of corporate
exploitation: I.T.T. Ragnier's government granted powers of control
of the Gaspé region, the Iron Ore Company of Canada's resource
extraction for American profits, the concentrated ownership and
power of the pulp and paper industry in exploiting its workers and

harming the Quebec environment and the Bank of Montreal's financial

misdealings with Quebecers and their econony.

CNTU strategies included research, bargaining sessions,
demonstrations, occupations and cooperative enterprises. Their

member unions, for instance, undertook to expose the Bourassa
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Government's questionable corporate links with groups like the
gimard shipping interésts and provided support for the Family Econ-
omic Cooperative Association's consumer counselling efforts against
loan sharks and slum landlords. The activities, for example, of
the Montreal CNTU Central Council, included political socialist
education seminars among its locals, support for "La Presse"
strikes and the La Palme Boys' layoff, and organizational and
financial support for a citizen coalition opposing the closed civic
government in Montreal under Drapeau's Civic Party. In addition,
the CNTU undertook to build a commoﬁ front with other major Quebec
unions on matters such as public employee's wages and duties; as
well as fighting with other labour and consumer éroups against

the use of the War Measures Act in the FLQ crisis and for a tougher

Bill 22 to make the French language the official working language of

. Quebec.

CNTU's common front activities gnd other strategies have
not been overly effective at shaking the Bourassa - big business
alliance. CNTU's political campaign has also caused some locals
to leave and resulted in some community activists feeling that the

support that they received has not been strong enough.

CNTU fight for greater worker's control of the Quebec
economy and its directions against growing foreign control of Quebec
affairs has lead to confrontation with the state and industrial

power. Its campaign for a self reliant communal Quebec has
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proVided campaigns with an example of an attempt at a regional

campaign, where employees have been pressing for corporate change

on a broad front.

The National Farmers Union's Boycott Campaign Against Kraft

The National Farmers Union (NFU) has fought for the
right of family farmers to drganize on a regional basis to bargain
collectively with marketing boards and suppliers over the price of

farm produce.

The NFU was founded in 1969 as a result of a merger of

. Manitoba, Saskatcheﬁan, Ontario and British. Columbia farm groups.
Its formation was in part a reaction to Canadian governments'
policies of encouraging large corporate farming, middléﬁen's price
rip~offs of both the family farmer and the consumer and a system
of marketing and supplying family farmers that amounted to their

virtual serfdom.

The NFIJ national congress, representing some 36,000
farmers of regional affiliateg has spoken out against unjust freight
rates, foreign owned food corporations and high beef, bread and egg
prices. They had held press conferences, presented briefs, organ-

- ized tractor demonstrations, had food giveaway protests, occupied
agricultural department offices and sought to win the right to

collective bargaining in order to bring their rural plight to the
Canadian pubiic and to try and change the increasingly corporate

nature of the food distribution system.
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One of the prime organizing targets for theANational
‘Farmers Union collective bargaining drive was the dairy farmers
of Ontario. This was thé area of the country having £he:largest
dairy production and greatest concenération of corporate ownersgip
of dairy processing and an area where many small dairy farmers
and firms had been dramatically squeezed out of a livelihood and

a business.

The NFU saw the milk marketing board in Ontario, despite
its having farmers on it, as being favourable to large corporate
dairy interests. The NFU sought to negotiate with the large dairy
corporations to gain recognition as the bargaining agent for
Ontario deiry farmers. While they held initial meetings with Bor-
den and Carnation, they were refused an audience by Kraft, the
company that dominated the marketing of dairy products in Ontario.
Appeals to the dairy'markefing establishment failed and the result in
mid-1971 was the setting up of a picket line at Kraft's Ingleside
plant. The picketting was called "illegal, immoral and un-

Canadian" by the dairy establishment.

To carry the NFU campalgn a step further, to get Kraft
to the bargaining table, a consumer boycott of Kraft products was
started in the fall of 1971. Support for the boycott was sought
from small towns, labour unions, churches, students and other groups.

A campaign coordinator worked out of the NFU offices in Saskatoon
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and over a dozen local Boycott Kraft Committees were set up,
primarily in Western Canada and Ontario regions. Funds for the
campaign came from NFU membership fees, local committees and other
‘supporters. Campaign activities in the™1971-74 period, ihcluded
leafletting and picketting supermarkets wﬁich carry Kraft products,
production and distribution of tabloids and newsietters and
appearances in pgblic debates and forums. Some boycott committees
had success at convincing whole agencies, including student resi-
dences and even a government departmentlnot to buy Kraft pro-
ducts. Kraft never publicly acknowledged the campaign or indicated

the effect that the campaign was having.

The boycott campaign faced péwerful opponents. The
Ontario Milk Marketing Board fought the NFU charges that it was an
agent of Kraft with support of various trade associations. A
secret leaked report of the Canadian Labour Congress indicated
traditional organized labour's opposition to NFU's rights to take
collective bargaining rights from organized marketing boards that had

farmers on those boards.

The NFU fight for collective bargaining has only been
successful in Prince Edward Island where they are the bargaining
agent for cole farmers. The Kraft campaign, now tappering off,
did help NFU win urban allies concerned about the plight of rural

areas, farmers' working conditions and the.food oligarchic system.




‘The United Farmers Workers' Grape and Lettuce Boycott in Canada
ana the Angola Coffee Boycott both benefitted from NFU's earlier
campaigning efforts among the Canadian public. Thé_NFU Kraft
campaign heightened Canadian awareness of some of the causes of
rising food prices and growing malnutrition though it has not lead

to the radical restructuring of the Canadian food marketplace, 'Or

ending governments' collusion with agribusiness.

Corporate Resounce Exploitation

Much of the eanlien discussion on corporate power
centred on corporations' gheat influence over the quality of Life
Canadians have, Corpohate pollution helped alienate many Canadians
grom thein surnounding environment while contributing to hazardous
conditions in oun epvironment. Many environmental advocacy cam-
paigns were mounted (and s£iLL go on) against corporate pollutens
by groups such as PolLlution Probe (Toronto) and ithe Canadian
Environmental Law Association,

The quickening pace of corporate exploitation of oun
scarce, non-renewable resources has more necently become Zhe
fdocus o4 public discussion and increased ocur awareness of oukr
past trnadition of quickly using and giving away our basic resounrcesd.
The Chunchilf Fonrnest Industries situation in The Pas, Manitoba,
dorn instance, where a rhegion was disasterously s0ld fon exploita-
Lion has not been an Lsolated exception to Canadian nresource
policies. Campaigns have formed which arne critical of the job
development and ecconomic growth rationales of corporate enenrgy
resdources projects.

The potential ecological disastens, the destructive
Anfluence fon native economies, and the immense capital invest-
ment commitmenits of energy hresource projects are moving Canadiansd
to action. The conservationisitsd, aboniginalists and nadical
economisits are seeking policies togethen o stop the trends fo-
wands the intensive nrape of the Canadian Landscape, the cultunral
genoceide of natdve peoples, and ftowards a system of continental
policy making.

Conporate onganizations have called the James Bay hydro
and MacKenzie pipeline projects the "two projecis of the centurny'.
The consumen campaigns against them are presented hene,
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The Grand Council of the Crees of Quebec and the Northern
. Quebec Inuit Association's Fight Against the James Bay
Development Corporation

\

large area in northern Quebec, were thrown into a fight with the

The 10,000 James Bay Cree and Inuit people in a

Quebec Government and its agents, Hydro Quebec and the James Bay
.Development Corboration, with the 1971 unilateral government announce-
ment of the James Bay hydro project. The hydro project had immense
implications for continuation of their way of life and protection

of their land. The task was a challenging one - to organize the
people, get technical resources, attempt negotiations, win public
support aﬂd stop the project from .being finalized until land claims

were settled. : .

The first stage was lead by the Indian Association of
Quebec (IQA) who in the summer of 1971 commissioned an environment
- impact study that was carried out by the James Bay Taék Force.
The study's findings supported the area's native peoples' growing
fears that their way of lifée and reliance on the land would be
threatened. The respdnse of the James Bay Development Corporation
which was already gearing up its operations for building the first
large dam site (LG2) was to attack the report's credibility. The
federal-provincial governments' responsé was to begin $10 million
dollars worth of studies on the environmental impact of the James

Bay project, while agreeing that the project should go ahead.
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‘The-northern Quebec native people's fight shifted to

_court action, where through their lawyers, paid for by DIAND,

the IQA and the Northern Quebec Inuit Association, sought_ﬁo,de—

iay the James Bay project on the grounds of-outstanding land ciaims.
Thé lengthy case resulted in a temporary in;unction on the James
Bay project on November 15, 1973 when Judge Albert Malouf's verdict
recognized the nétives' case for land rights. However, by this
time the hydro project had proceeded further. The injunction halt-
ing work was lifted after a two day heaiing by the Quebec Court of
Appeals on November 22, 1973 though the issue of native land rights
was not settled. The Supreme Court of Canada later refused the
native people right to appeal the Quebec Appea%s Court decision to

allcw the James Bay Development Corporation to proceed with the

project.

The northern Quebec native peoples, represented by the

Northern Quebec Inui; Association and the emerging James Bay chiefs'
organization still part of the IQA, after some hesitancy by DIAND,
received funds in 1973 to negotiate their land claims. Their |
representative3£ejected the unilateral Quebec Government's post
1973 election settlement offer of $100 million dollars as unaccepta-
ble in settling native land claims. Negotiation teams from both

. the Indian and Inuit groups with thé help of technical committees,
worked on their cases for lands, cash compensation, royalities,
local government, public services and hunting, trapping and fishing
rights. The Grand Council of the Crees of éuebéc was organized in

1974 to represent the James Bay Cree in negotiations. Both they
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and the Northern Quebec Inuit Association (étarted in 1971) has

also been establishing community development programs for their

éeoplesf—. _ -

Their efforts at organizing their own case left little
time for actively utilizing the overwhelming public support from
across Canada for environmental protection of the James Bay area
~and concerns in Quebec over the economic implications of the hydro
project. These supportive campaigns raised awareness of the dam-
age flooding the northern woods would cause ecologically, the
immense powers that the James Bay Development Corporation had over
the hydro projects's financing, éersonnel, marketing and the lack of
full Government disclosure of the financial deéls and of other
potential ipdustrial projects in, the area. The publicity generated
on the plight of the James Bay Cree.and Inuit and on the implica-
tions for the Quebec economy of foreign financing and export of
hydro power implications were infiuentiai_factors in changing the
Quebec and Canadian governments' desire to impose a unilateral

settlement on the James Bay natives.

The federal government supplied over a million dollars
for the Cree and Inuit to fight their land claims though it did
not, nor did the Quebec Government, stop development on this $10
‘billion dollar project. In mid-November, 1974, the James Bay
northern Indian and Inuit organizations and the Quebec Government
announced that they had reached an out of court settlement in princi-
ple. Terms included a tax free $150 million, the rights to hunting,
trapping and fishing of 60,000 square miles, plus reserve areas

totalling over 5,000 square miles, and relocation of the LGl dam
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_site. The James Bay native leaders viewed the settlement as a
victory, having received the right to exclusive use of lands, and

the right to royalty incomes from projects. The James Bay natlves

agreed to drop their court actions if Tthe—: agreement was made

official by November 1, 1975.

The James Bay campaign of the Cree and inuit organiza-
tions is important because of the partlclpatlon of their peoples
in the struggle for a settlement and because of the degree of popu-
lar backing generated against the hydro project. Some native
organizations, including the IQA, however, view the settlement as
a "sellout" because of the monetary and social terms. Some public
supporters also disagree because they feel the settlement will place
a further stranglehold by foreign corporations on the Quebec economy.
The James Bay native leaders view their struggle for recognition
of their presence on the land and their future survival as guarante-
ed in principle and subject to practice and obeyance and see their
involvement in any future plans for development such as the possi-
bility of a nuclear eerichment plant in James Bay as mandatory.

The Canadian Arctic Reseurces Committee's MacKenzie Pipeline
Delay Campaign

The Canadian Arctic ResourcesCommittee (CARC) has sought
to delay the beéinning of a major round of oil and mineral develop-
ment projects in the North so that there can be public discussion
research and decision on gquestions of environmental protection,

native rights and economic feasibility.




fm- - CARC was set up in 1971 based out of Ottawa, by people
- mainly from university teaching backgrounds concerned about the
“effects of major—ad hoc induStrial dgVélbpménts on the northern

— ehvironment .~ CARC began by investigating the existing situaticn-

seeking discussions with public officials and through holding
public forums. They also sought out funding, succeéding in rais-
ing some monies from en&ironmental groups like the Audubon Society,
foundations like the Donner Foundation and brewery interests like

Molsons.

CARC ran into a lack of cooperation from government
agencies like DIAND and resource industries. They saw the need to
organize further to monitor nortﬁern industrial 'development from
the Arctic Islands to the Labrador offshore. Towards this end in
1972-73, they set up field office; in Edmonton and Inuvik, gpon-
sored workshops,a newsletter and books, established legal and
environmental committees, developed resource help on the economic
questiong of northern industrial development, and began to undertake

an ambitious Northern Resources and Land Use Policy Study.

CARC's current energies in assessing northern develop-
ment projects have been largely concentrated on preparing their
environmental and economic case on the Canadian Arctic Gas Pipeline
Limited (CAGSL) application to-build a pipeline at a cost of around
$6 to 10 billion, from the MacKenzie Delta region for transport
of northern gas and crude o0il to southern marKets. The CAGSL con-

sortium is made up of predominately large American oil companies
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including Exxon, Atlantic-Richfield Company and The Standard 0il

Company (Ohio) -as wei}»ag Canadian ;6rporate grants like Canadian
Pacific Investments. QAGSL has already spent over $60 million - ‘
on researching the project, filing in March, 1974 a partial appli—
cation with the National Energy Board, the regulafory agency examin-
ing the engineering and economic aspects of the pipeline applica-
tion. CARC's concerns have been that the pipeline could harm the
environment, develop scarce resources too quickly, be too costly

to the Canadian economy and of greater benefit to the participating
American oil companies. Ih addition, the MacKenzie project ignored

the rights of local native peoples and will likely trigger large

scale industrial development of the MacKenzie Delta region.

CARC has helped to ensure that the broader environmental
questions will be examined in the 1975 MacKenzie Pipeline Enquiry
- and that CAGSL studies will be publicly disclosed, despite earlier
Government reluctance to have such a broad public enquiry along-
side the National Energy Board hearing. After the mid-1974 pre-
liminary hearing of the Enquiry, Justice Thomas Berger awarded CARC,
along with native, municipal and commercial groups, funds to present
their evidence to the Pipeline Enquiry. CARC, in the 1975-76 pipe-
line hearings, will likely help coordinate the efforts of many
southern groups concerned about the pipeline development as well as
being supportive to northern native groups seeking settlements on

their land claims.
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' CARC, still not all that well known a group, may be

pléYihg a role in reversing the Government bf~Canad§'s informal

endorsement of the CAGSL pipéiine épplicétion proceeding. -They

have certéinly helped—énsure, along with other groups, that the
environmental, Canadian ownership and energy resource export allo-
cation and export questions will be subject to a.hearing. vCARC has
become more credible with competent resource people and become less
naive about government public participation assurances and govern-—
ment's all too-ready unofficial efforts to promote the CAGSL con-
sortium pipeline development. CARC has also become sensitized to
other groups' interests like the native groups' desire for a prom-

inent role in developing the type of northern development permitted.

CARC is committed to making the MacKenzie Pipeline case
an example of a more planned and balanced public policy for
northern development., Their efforts to make governments and in-
dustry more responsive and responsible developers is an important
campaign to watch, particularly because of the difficulty of
changing the immense influence multi-national oil comﬁanies have

on the pipeline decision.

Cornporate Band-Aid Social Development

Conporate nesponsiveness to social problems has been
radised as an issue of citizen concern as both public and private
social welfane programs have failed to Lead %o any radical ne-
distrnibution of income 4in Canada.
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Most campaigns to date, have--been begun by various
poverty groups and directed at governmenits' failings to intro-
vduce guaranteed Lincomes and imphoved social services in Zhe
‘community despite numerous studies and promises. The debate has
been intensive - Chunches and Labounr unions have joined in ex-
phessing support for poverty fightens while various business
groups, seeking better deals forn themselves have countered by
asking forn welfare cutbacks and decreased government social sen-
vice expenditures., Poventy ghoups' struggles begun as welfare
nights fights and continued as income hedisdtribuition proghams
arne Likely in the future to heat up into campaigns for basic
hesource reddstribution in Canadian society.

One such thrust is beginning through exdminatign and
publicity on . wealthy and the politics of the welfare bureaucracy.
Expendienced community organdizens are questionning corporate giv-
<ng ground rules, and public policies approving the concentration
0f wealth in the hands of a few Large business internests. These
campaigns view busdiness giving to tradiiional charities and cul-
tunal events as window dressing for private corporations to show to
all that Lange pnrofit makens can "do good" instead of producing
pollution, poor quality goods and othern so0cial problLems. They
seek to expose big business' social conthol o4 communities and to
change the economic priohities of these Large business internests,
Such campaigns in the future may include social audits of private
companies' nrecords in safety, pensions, charitable donations,
environmental protection and hacial and sexual anii-discrimination
measusies .

The two campaigns reviewed here are beginning struggles
gon an end to phrivate corporations' profiteening at the expense
0f those in need in communities.

The Citizens Concerned About Social Policy's Activities to
Change the United Way Fund of Toronto

The Citizens Concerned About Social Policy have con=
tinued a campaign wanting to change corporate control of the social

welfare system.

The campaign began in 1969-70 through the now defunct

Just Society poverty group and Praxis Research Institute and their
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———gfforts as Toronto social welfare advocates to reform voluntary

social coordinating control agencies like the United Fund, the

SOClal Planning Council of Metropolltnn Toronto and the Ontarlo

Welfare Council. - : - ’ _.

In the l9f2—73 period, some of these same people formed
a social activist collective, and began a campaign to expose wel-
fare's political regulation of the poor through concentrating on
on the praﬁtices of the United Fund in Toronto. CCSP charged the

Fund with:

- overrepresenting corporate interests on the Fund
Board and underrepresenting poor people and labour
on the Board.

= being a vehicle of free publicity to participating
private and public corporations.

= having made little attempt to establish funding
criteria for social welfare agencies, and fundlng
primarily established agencies that were not
seriously attacking social problems.

- collecting the majority of funds from wage earners
through corporate payroll deductions while corpora-
tions in control of the Fund were able to benefit
more from tax deductiong and the publicity of their
substantial donations.

The Citizens Concerned About Social Policy, operat-

ing on a nominal budget of five hundred dollars sought publicity

and allies for their viewpoint. They distributed £five thousand
copies of a pamphlet, attacking the operation of the United Fund
as an antiquated and ineffective method of raising money to solve

social and economic problems. The pamphlet they produced, various




lectures they gave and public meetings they held had an impact on

[RSME

public opinion and received media coverage.

- - In 1973, CCSP succeeded in-having the Toronto Board

of Education leave endorsement of thé Unité§ Fund to individual
schools rather than endorsing the Fund. They also succeeded in
having the Labour Council of Metropolitan Toronto's representa-

tives on the Fund seek more effective means of budget allocation

and community involvement.

Their campaign, timed at crucial points in the Fund's
drive, got defensive reaction from both Fund officials and a
counter group of social workers calling themselves People Con-
cerned About People. lThe Fund's Board, midway°through 1974,
drafted plans still to be implemented to become somewhat more re-

sponsive and representative.

The Citizens Concerned About Social Policy have moved
a step further in 1974 in their campaign against the corporate
social welfare system by helping organize Toronto social welfare

agencies' personnel into unions to better both their working con-

ditions and effectiveness in helping their clientele. The campaign

is currently focused on meeting the social reform demands of the
staff workers at the Big Brother's agency. The Canadian Union of
Public Employees Toronto District Brovisional Council and the

Labour Council of Metropolitan Toronto, feeling settlement is not

being sought by the Big Brother management, have endorsed the staff




S worker's causeé, asking their membership to cancell their payroll
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Tdediction pledges to the United Way. This was one of the reaSons

— for:d_mid-December .1974 settlement,—
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CCSP and its labour allies have not been against vol-~
untary giving for social solutions and has recognized the need to
convince more.local poverty groups to join their fight. CCSP
has begun to demonstrate how the welfare system works and for whose
benefit as a step in radically changing the capitalistic system's
primary focus of regulating the lives of the poor instead of its dev-

eloping human resource for cooperative community enterprises.

Memo From Turner's Review of Corporate Giving

The Memo From Turner collective, since its founding in
1970, has been acting as a kind of free floating resource centre
to alternate youth and other éitizen groups. This Toronto based
group, supported by federal funds, has had as one of its past
objectives a review of private and public corporate support of non-
traditional organizations and a search for alternate funding sources

for self help groups promoting a counter-culture philosophy.

Their widely distributed directory on over one hundred
private corporations' donations, entitled "Misgivings" (1972),
pointed to the rather minimal level (an average under 1% of pre-

tax profits) of private corporate social project giving. Most of




these donations were made primarily to. established social services
aﬁé“Without any cleariy defined criteria for promoting such assis-

tance. The research findings also pointed to the secretive nature

of some of this giving-and to the l1ack ©Of *their funds being uééa:
to promote social change movements. Traditional establishment
charities received some funds and corporations obtained publicity

and a tax write off means.

Memo From Turner has also acted as a clearinghouse for
groups doing research on alternate funding sources, including
credit unions and communal cooperatives. In addition, they have
provided aid to groups like the Committee on Television seeking
change in the Canadian Broadcasting Corporation . They have, how-
ever, primarily provided counselling to groups seeking alternatives

to the existing fund raising methods and resource delivery system.

Their present activities have been directed towards pro-
ducing consumer oriented computer information systems as a means
of promoting alternate knoﬁledge to corporate information sources.
The information system currently being developed is directed to-
wards creative administration of counter cultural projects. It is
unclear whether Memo From Turner will continue to develop informa-
tion for a network of groups and individuals seeking to create
alternatives to the social controls imposed by dominant corporate
organizations. However, they have helped expose in the past the
inadequacies of corporate giving and could possibly in the future
use theilr computer information system to aid those undertaking social

audits of corporations.
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Conpo&ate Foneign Dominance

LELoTT. . Perhapa zhe {s8ue befone the Canadian public that has
pnovaded the greatest impeftus forn citizen campaigning in the
Last few yearns has been that of corponste foreign ownenship of
the Canadian economy. This is part of the whole issue of
Amenican ingluences on the Canadian way o4 Lide including ounr
culture, oun Labourn unions, our educational system and oun
economy.

Many Canadians are beginning to see the real world
0f the Canadian political economy where American corporations’
Csubsidianies have contrhol of big sectors of Canadian business.
The powen that United States Large corporate organizations have
over Canadian Life has been debated from the days of the
Vietnam War to the present times of inglation and enengy shornzt-
ages. The degree of dependency on the American economy has given
us colonial status in the Amenican empire. We have been called
"a branch-plant economy" and "an extractive super-colony".

The 4issue has incrheasingly centred on what big cor-
porate organizations - government, business and Labour ghroups -
are doing to change continental economic policies and Linkages,
It has become unfashionable Lo openly QépowégNOﬂfh American
continentalism and the virtues of multi-national corporations.
The Canadianization o4 the economy and the nresirictions on
corporate forneign ownership put forward by major Canadian politi-
cal parties and put into pnaai4ce by Zhe Canadian government have,
however, been vehy Limited.

Canada's nole conitinues to be that of an economic
hinterland of the United States. Those unwilling to continue
to sunnenden silently to American corporate domination have taken
the issues to the Canadian public, The discussion has become mokre
a debate over means and ends to the goal of an independent Canadian
economy, panzicuﬁanzy between capitalisdt and so0cialist proponents,
Those engaged in the debate and campaigning are not undited but have
contrhibued to publicizing and activating Canadians' concern fonr
the future control and direction of the Canadian economy.

Two Aather embryonic campaigns with conthasting goals,
one by a cinservative nationalistic group and one by a Leftist
soclalist parnty, are offered as insitances of Canadian concern about
corporate foredign domination.
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-~ The Committee for an Independent Canada's Act1v1t1es Promoting
Canadlan Capitalism and Culture

""" s ~ The Committee for an Independent Canada (CIC) .is a- .
campaign to change the continental investment, ownership and
cultural patterns that have increasingly tied Cahada to American

influence.

CIC was begun in early 1971 by a small ad hoc group of
well known Canadian nationalists such és Peter Newman, Walter
Gordon, Abraham thstein, Mel Hurtig, and Edward Goodman disillu-
sioned with the Liberal and Conservative parties stands on foreign
ownership controls. After favourable public reaétion, they adopted
a petition with 170,000 naﬁes expressing a deéire for Canadian
ownership and independence. CIC then developed into an on-going
campaign with over forty local committees in over a dozen Canadian
centres, with a nationally accepted platform and a National Execu-

tive Committee of around a hundred people.

CIC, through ¥aditional organizational seminars,
epublications, briefs and delegations, has attempted to challengé
the belief that American investment and corporations bring adequate
job and living standard benefits to Canadians. CIC's campaign

has included:

- monitoring government activities from aid to Canadian
book publishers to retension of the Canadian makeup
of professional football in Canada to the type of
screening mechanisms adapted on foreign ownership
take-over.




_,40—

- publicizing Canadian industry and products, including
listings of Canadian owned businesses, of Canadian
literature and Canadian unions,

fL.-.. = presenting briefs, questioning government about
energy resource exports to the United States and ,
entering into the debate on- the—value of American =
backed major projects like the James Bay and )
MacKenzie Pipeline projects.
.~ publishing fact sheets and books outlining the pro-
blems of Canadian dependency on the American economy
and their solutions for protecting Canada's economic,
cultural, and political independence.
CIC is supported by membership fees, a newsletter
sold by subscription, donations and a recent government grant
to promote Canadian unity. Their membership appears to be

primarily middle class professionals and businessmen from

Ontario and the West.

CIC has acted as an organized pressure group seeking
changes in Canadian policies that will promote Canadian owned
private businesses and nationalistic cultural projects. It is
this organizational experience that other campaigns may wish to
examine., CIC has looked somewhat critically at American corpor-
ate behaviour in Canada but has approved of Canadian owned corpor-
ate control of the Canadian economy. It ié therefore more of an
example of a counter-campaign, a program supportive of one set of
corporations running the Canadian economy, and has been presented

here for that reason.
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The Waffle's Attack on American Multf;Natiqnal Energy
"Resource Corporations ) ,

- _ ) L -

— The Waffle, in contrast to the CIG's support for an

independent capitalist Canada as a solution to the problems of
corporate foreign domination, has advocated citizen electoral

acceptance of an independent socialist Canada.

The Waffle began in 1969 through the efforts of a
small group of intellectuals complete with a manifesto advocating
a policy of public ownership of Canadian resources and manufactur-
ing and an end to the resource sellout and deindustrialization of
Canada. Originally left wing NDP‘érs, the Waffle, left the NDP
parties in Ontario and SasKatchewan in 1969 (the two areas of the
country where they have been most active). They went through a
period of political educational groups and by 1973 voted to be-
come a political party. Their rationale for a new party was that
established parties had continentalistic policies and wéré de~
pendent on United States multi-national corporations, government

and labour groups.

Their campaign to stop de-industrialization of Canada
appeared not to receive widespread support or be well documented.
Their documentation and campaign against Canada's energy resource
sellout, however, received pdblic support. They advocated national-

ization of energy companies without compensation, an end to supply-
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ing United States's industrial needs_through Canadian energy
~exports and an end to deveIoping continental energy programs.

vTheirwpolitical-eduéational canmpaign of raising théwenergy com-

_ ~panies exploitation of Canadian resouUfcés—has not, however, been
followed by active support for consumer campaigns fighting for
instance against the MacKenzie Pipeline proposal put forward by

a predominantly American consortium of oil companies.

As a new party, the Waffle tried through local commit-
tees and teach-ins to expose foreign. corporate domination in . Can-
ada through other issues such as .Canadian military commitments in
NATO, NORAD and Vietnam, foreign corporate control of Quebec and
corporate treatment of women. They have also tried to win workers
support against Canadian dependency on American government, bus-
iness and labour organizations, speaking.out on, for instance,
the effects of the Autopact Agreement on Canadian workers. They
have been supportive of labour struggles such as the Artistic
Woodworking and Texpack strikes for better working conditions and

wages.,

It is too early to say whether the Waffle will survive
leadership problems and electoral defeats to campaign with con-
sumer and labour groups against specific cases of American indus-
trial exploitation of Canada. Their analysis of Canadian corpor-
ate politics and attempt at an industrial strategy policy have
helped increase public awareness of corporate foreign domination.
It has also shown campaigns some of the problems associated with

developing a citizen=-political campaign.

v




—— o

Conponate Immo&aﬂ&tg

One §inal arnea 05 debate has been Canada's role in
v p&omot&ng conpo&aie impendalism through support of racial and
Vfascdist negimes, ward of aggression and colondalization efforts.
'The most pubﬂ&c&zed rnecent public d&écuéé&on have been over
Canada's nole inthe Vietnam War. : -

The prdime target of emenging campaigns in Canada againsi
corporate imperialism have been fhe Canadian Goveanment and bus-
inesses' support of racial regimes in Southern Africa. Lessen
known targets of campaigns have been Canada's Limpernialist policies
in the Canibbean and its thoroughly disguised neutrality towards
militany dictatornships wuch as the Brazilfian Government. The
majority of these Canadian campaigns 4Lnvolve church, Labounr and
voluntary international groups.

The increasing awareness about the problems and causes
of undendevelopment in Zhe Thirnd World has been the basis of
Canadian campaigns questioning theinr public and private corporate
orngandizations' support for world justice., Four campaigns againsizt
Ammoral Canadian Lnvolvement in promoting international injusitices
are covered hene.

°

The Development Education Centre's Educational Campaign on
~Corporate Responsibility for Underdevelopment

The Development Education Centre (DEC) is a research-
information service on development issues that has stressed public
and private corporate responsibility for problems of under-

development both in the Third World and in Canada.

DEC was set up in Toronto as a non profit’'centre  in
December 1970 with OXFAM support. It has provided an educational
service to Canadian groups and schools on developing countries.
They have received support as well from various voluntary inter-

national and church groups, revenues from their literature, fact
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sheets, bibliographies and poster sales and from their film and

. audio-visual tape rentals, and from donations received from their
A\ — _
A\ . ‘v .
speaker's bureau activities.

The Centre's board and staffkoéientation has been in-
creasingly devofed to presenting educational institutions and the
public with an analysis of governments and industries' role in
underdevelopment. Their first major effort was i?broducing a

"collection of pamphlets, books and fiims on Canada's involvement

in exploitation in the West Indies, entitled "The Caribbean File".
It was mainly used in schools and by voluntary international groups.
The collection included articles on Alcan's role in profit making
as a result of bauxite extraction in the West Indies and an account
of how the Guyanese nationalization of Alcan has begun to change

this exploitative situation.

DEC began to develop information files on individual
multi-national corporations for the purposes of aiding corporate
proxy fights. Along with Toronto based groups like the Latin
American Working Group (LAWG) and the Toronto Committee for the
Liberation of Portugal's African Colonies (TCLPAC), they have
produced papers and articles on Brascan, Gulf 0il, and Falconbridge's

activities in exploitation and aid to fascist governments.

DEC has also developed a file on "Underdevelopment in

Canada" indicating how some of these same nulti-national corpora-
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tions contribute to underdeveiopment here as well as in the Third
-World. As part of this file, DEC reprinted research by the

Y“DeVelopment Education Resource Service in Halifax on Gulf 0Oil's

" use of Angola oil at its Port Tupper, Nova Scotia oil -refinery
which compared Gulf's ;;eatment of peoplé in Angola with the people
of the Strait of Canso region in the Maritimes. DEC also included
articles by TCLPAC on their activities protesting Gulf 0il's

practice of drawing cheap 0il from Angola without paying Angolians

high wages or reinvesting enough of their profits there.

DEC has developed guides on underdevelopment and on
corporate research. DEC staff have themselves, been doing re-
search on such companies as Inco and Massey-Ferguson and their role

in underdevelopment in the Third World and in Canada.

DEC would like to be able to e%tend their educational
campaign on corporations' role in development to lagour and con-
sumer groups. Theilr investigatioﬁs and distribution of informa-
tion have helped begin to make some Canadians aware of the immoral
activities of corporations operating in Canada and abroad in pro-
moting racial inequality, subsistence living standards and environ-
mental damage. Their documentation in particular of the dependency,
unequal growth and class relations that corporate organizations per-

petuate will be helpful for future campaigns to review.
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Project Brazil's Expose of Brascan
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Project Brazil has been a more specific attempt by a
loose knit Toronto based group (that includes LAWG, DEC and "Last
Post" members) to demonstrate the power that a Canadian registered

multi-national corporation, Brascan, has in the maintenance of

underdevelopment and dictatorship in Brazil,

Project Brazil's initial focus in 1972 was research
into the company's enormous influence on the Brazilian economy,
with its hydroelectric and manufacturing holdings. Project Brazil's
research pointed to the tremendoué drain Brascan's use of its pro-
fits elsewhere, including in Canada, had on the Brazilian economy.
They also pointed to the interlocking relatioﬂship between Brascan
and the Canadian Government by showing that some of the Ministers
who shaped Canada's foreign policy, a p&licy not outspoken against
Brazil's military dictatorship, were former executivé officers of

Brascan.,

In 1973, the announcement that the Canadian Government
had granted Brascan a $26.5 million dollar loan provided Project
Brazil with a change to publicize their research findings about
Brascan. As a result of this generous Export Development Corpora-
tion loaﬁ to one of Canada's largest corporations, Project Brazil
was able to receive some media coverage on Brascan's exploitation
of Brasil. However, no outward changes in that company's policies

or Canadian Government support of it followed.
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In 1974, Project Brazil had the opportunity to continue

their campaign at Brascan's Toronto annual shareholders meeting.

A
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xgéih, they received little response on their questions from

Brascan's executives.

Project Brazil members when the opportunites arise,
will continue to expose Canada's unwillingness to stop aid to

Brascan or to change its policy of support for the Brazilian

dictatorship.

The Southern Africa Information Group's Boycott Angola Coffee
Campaign o : R _

°

The Southern Africa Information Group's (SAIG) campaign
to lower the amount of imports of Angola coffee has been tied to
a desire to educate the Canadian public on corporations' racial

and labour exploitation in Southern Africa.

SAIG was begun by a small group of people in Ottawa
five years ago. Their concern was the role of the Canadian
Government and Canadian business interests in Southern Africa
racial problems., They have conducted a general campalign through a
network of local committees against Southern Africa's official
and semi-official racial policies. Their activities, in addition
to the Angola coffee boycott, included an information program, a
"news clipping" service, lecture tours for visiting leaders of

liberation movements, média presentations, parliamentary appearances,
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petitions and briefs, and co-sponsorship of a counter-conference

"oh Southern Africa's racial oppression held during the 1973

'Cbmhonwealth Conference in Ottawa.

SAIG entered‘intd its boycott efforts té redﬁée Angola
coffee imports in late 1972 after meeting with little success
through traditional discussion and delegation forums with the
Government, companies and trade association;. They had knowledge
of the 'success of consumer boycott strategies protesting apartheid
and neo-colonialism in other countries. The campaign was directed
at General Foods and Nestles'use of Angola coffee (Standard Brands
stopped uwsing Angola coffee in 1972 as a result of the campaign).
Local committees leafletted and picketted at ;hopping plaza,
urging consumers not to buy these companies' instant coffee brands.
Support for the campaign came from various labour, church and
voluntary groups. fhe Canadian Food and Allied Workers and church

leaders' support was crucial to the campaign's initial promotion.

SAIG had some success in thé 1973-74 period as Angola
coffee imports dropped dramatically despite the international
coffee cartel’s claims that the reason was the unfavourable wofld
trade environment. With the changing political situation ending

Portugal's colonial rule in Angola, the coffee boycott campaign,

costing over several thousand dollars, has been nearing an end.

SAIG will continue pressing for changes in Southern

Africa and Canadian involvement - both governmental and private

s b
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~companies - in the perpetuation of racial injustices, documented

RO

éb_Wel; in,Such Canadian reports as the-1973 Nangle Report and

- :iﬁéLfWCi "Investment in Oppression" Report. The Angola coffee

;SéycoEﬁ caﬁpaign may have started effective public pressure on_
Canadian corporate organizations to withdraw their support of

racial regimes in Southern Africa.

The Inter Church Task Force on Dialogue With Corporations'
Campaign:Against Falconbridge's Global Injustices

The Inter Church Task Force on Dialogue With Corpora-
tions (TFDC) has started to raise questions about the ethics of

churches' investments in companies like Falconbridge.

TFDC is an inter-church committee in Canada, located in
Toronto, begun by Anglican, Uniéed, Presbyterian, Lutheran and
Catholic denominations. Its purpose has been to share information
on strategies of dialoguing with corporations in which they hold
investments. Much of their concerns have been with corporate . invest-
ments they hold in Canadian based corporations operating in Southern
Africa. The Anglican Church individual campaign experience, for
instance, included discussions. with Alcan officials on its Southern
African holdings and resolutions presented to Alcan calling for
Alcan's withdrawal from Southern Africa. The Inter-Church Task
Force committee, in existanée for two years, also included re-
presentatives from the YWCA, the Student Christian Movement, Gatt-

Fly, DEC and LAWG.
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In 1973, the Task Force committee embarked on a co-
ordinated campaign effort against Falconbridge's unethical activit-

~ies in Southern Africa, the Dominican Republic, and Canada. The

;TEDélcaﬁﬁa;gn was two fold. The first phase was contracting with
DEC and LAWG to do a research repofg-on thzé American multi- o
national corporations based on Canada, the results of which were
presented in a March 1974 seminar. The second phase was to dele-
gate representaéives of TFDC to prepare a proxy campaign and
critical questions for the 1974 Falconbridge annual shareholder's
meeting. Queslions submitted included inguiries about the
company's support for Southern Africa' racial policies, their
support of the Dominican Republic's facist regime and anti-labour

practices, and the company's minimal role in correcting working

conditions and pollution problems in their Sudbury operation.

Company officials'unresponsive replies that they did
not mix business and politics and that any protests should be
directed at the Canadian Government brought TFDC some media cover-
age. TFDC evaluated their Falconbridge campaign and has talked of the
need for further publication of the facts in the Falconbridge case

and further proxy fights against Falconbridge Nickel Mines Limited.

The Inter-Church Task Force has to determine whether to

~enter into further joint programs. Other inter-church committees

have already had extensive joint experience in developing positions
and campaigns on Canada's food aid programs, sugar tariff policies,

and anti-poverty measures.
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... .The..Inter-Church _Task Force Committee is in the process

of giving consideration to a longer range program of research,

__public education and action for corporate social Jjustice. They .

have hired a staff person and are actively considering extending
their dialogue for ethical investments to labour groups and the
general public. The Task Force has a long ways to go before be-
coming well known and an effective campaign force. Its members'
knowledge of corporate proxy fights should be useful for other

campaigns to examine.
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